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If you think of your business like a car, your website is your engine. It draws 

in the most customers and keeps you moving toward your goal. But engines 

need repair and maintenance to keep going. Just using your car on a regular 

basis can slow it down as it becomes less and less efficient. 

Like your car’s engine, you want to continually optimize your site to get 

the best results. Search engines are always changing their formula, and 

you want to show up as high on the results page as possible. Continuing to 

work on the optimization of your website and online presence is critical to 

keep your engine running and your business moving as quickly as possible 

toward your goal. 

That’s why there is an entire industry built around search engine 

optimization. SEO Experts, like the mechanics that fix your car and align 

your tires, have a role for many business owners. But there are also many 

things you can do to keep your site running and your search engine results 

up. Here’s what you’ll learn within the pages of this eBook: 

· The most effective ways to build backlinks

· Why backlinks still matter in your SEO efforts, despite losing some of 

their importance over the years

· What you should do to optimize your social presence

· How to optimize each and every piece of content on your website

· Small tasks that you can do to your website to keep it optimized

· Everything you need to know about SERP Stacking

 
Enjoy!
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3 Highly Effective Link Building Tactics 
for 2015 and Beyond 
By John Jantsch

No matter how often Google updates their algorithm in an 
attempt to devalue backlinks, they remain an important 
factor.

Sure, the game has changed substantially as Google has 
gotten much better at sniffing out low-quality content and 
links, but as the graphic below suggests you still need to 
make link building a vital part of your optimization efforts.

Many business owners look at link building as a time draining technical tactic, but it 
needn’t be.

To me, link building is the new networking, and when you employ effective networking 
techniques, you’ll see real results.

Optimizing your site to be seen by as 
many people as possible requires a 
wealth of tactics. One of those tactics 
is building your number of backlinks 
from other sites. Search engines 
reward sites with high numbers of 
back links because they serve as proof 
to the validity of the site’s content. 
But the question is: How do you earn 
those quality links? 
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Depending upon the industry you’re in a handful of links from sites that Google has 
already determined authoritative can place your website on page one.

One caveat to any discussion on link building – it begins and ends with useful content. 
If you don’t have images, videos, infographics or how to blog posts to share, there’s little 
chance you’ll succeed in your efforts to acquire links.

People link to things worth sharing – it’s really that simple.

Below are three highly effective link building tactics for 2015 and beyond.

Keep the Competition Closer

You know the saying – keep your friends close and your enemies closer. Well, you may 
not think of your competition as the enemy, but you certainly can learn a lot by paying 
close attention to the links they have.

Many times we only think of competition in business as the business down the road 
getting the sales you are after. When it comes to ranking your content on search engines, 
your competition may simply be the sites that are outranking you for key search terms.

One of the reasons they might outrank is that they’ve got more high-quality links.

Well, the good news is you can easily find out who’s linking to just about any website, 
and it’s a well-established SEO practice to go after the links that might be helping your 
competition rank.

How to find the links: The fist step is to simply conduct some searches on the keyword 
phrases and terms that are important to your business.

Once you find a handful of competitors or other high authority sites from your searches 
you can employ a tool like Ahrefs to get a list of sites linking back to your competition.

I like to find recent links – say in the last 30 days – so that I can see new activity. The 
goal of this research is to see if you can then figure out an angle to get a link of your 
own.
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See this screenshot from Ahrefs identifying recent links to my site.

Can you pitch them on a guest post on a similar idea? Can you take the article that 
created a link for your competitor and expand on it? Can you reach out and introduce 
yourself by way of sharing some content? Can you introduce them to someone in your 
network that might be a good contact? (This is one of my favorite relationship building 
tactics.)

Enter the Roundup

About once a week or so I get a request from a content marketer who is working on a 
roundup-style blog post.

This very common post format is a great way to get some good content and feature lots 
of experts, tools or resources. People love roundup posts because they are like list posts 
with even more detail.

Content producers like them because they can draw lots and lots of shares and links. In 
fact, that’s one of the main reasons people produce roundup posts. If they feature 20 or 
30 experts in a post, the hope is that each of these experts will spread the word.

A great link building strategy is to find sites that routinely assemble roundup posts in 
your niche or industry and network to have your quote, post or comment included in 
their next roundup article.

Many sites do weekly link roundups, so this can be a great way to acquire great links.

Finding Roundups - Use a simple Google search to find roundups - “intitle:roundup” + 
[your topic]
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Once you find a suitable list of roundup targets spend some time networking. Don’t 
simply reach out and ask to be included.

Follow the roundup posts for a few weeks and make comments, share the posts and 
start building a relationship by perhaps pointing out some great potential content from 
people other than you.

I know that when people interact with me in this fashion I’m far more likely to respond 
than when people only ask me to link to their blog or podcast first.

This kind of networking also demonstrates that you’ll be a good promoter of the 
roundup post should I decide to include you.

At some point, however, you’ll want to reach out and ask to be included in an upcoming 
roundup post. Of course, this means you’ve got to have something worth including.

Once you successfully acquire a link in a post such as this make sure you promote the 
heck out of the post and leave a comment thanking the author for including you.
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Build Your Local Platform

Local businesses are often sitting on a gold mine of links because they network in 
person with potential link resources.

Some of the things you might do offline make great link building plays.

· If you work with, buy from or network with any local businesses, consider ways to 
link to and from each other.

· If you have suppliers – particularly national brands – look for ways to guest post 
on their sites.

· If you’ve produced a great eBook, let all of your strategic partners share it with 
their networks.

· Write testimonials – with a link back to your site – to every business you do 
business with.

· Get links from every organization you belong to by writing guest posts - alumni, 
charitable, and business.

· If you sponsor any events or charities in your community, make sure you take 
advantage of their “sponsor” pages.

· Link building has become a hand-to-hand sport of sorts and much like effective 
networking of any kind it takes time and effort.

 
But, it also takes time and effort that your competitors might not be willing to invest.

Invest in content, invest in link building and you’ll create a foundation that can carry 
your business through whatever the next new, new thing is online.

Further reading: Perhaps the two best sources for more information this topic are Brian 
Dean at Backlinko and Neil Patel of Quicksprout.
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Perhaps most powerful, sustainable 
link-building tactic: Influencer 
Marketing

By Michael Geneles

Some say link building isn’t as important as it used to be. 

Don’t believe it. Links remain the most powerful element 
of SEO, and while you can earn links with great content, it’s 
probably not going to be enough.  

The importance of having a strong backlink profile is 
confirmed by the biggest data providers, as well as the 
companies that track search engine rankings and SEO metrics.

For example, domain-level and page-level link features ranked No. 1 and No. 2 in 
driving up search rankings, according to a recent correlation study conducted by Dr. 
Matthew Peters of Seattle-based SEO software analytics provider Moz. And trend 
data shows that correlation with links has risen in recent years, not decreased as some 
observers expected. The data says it is virtually impossible to rank for competitive 
search terms without links. 

With links remaining important and even trending upward in importance, the question 
then becomes: What are the most important link-building methods?

I’d like to focus on one that is becoming more and more important: Influencer 
Marketing. It is a proven link-building tactic. It helps increase your site’s authority and 
brand awareness. And it drives qualified referral traffic. 

Best of all, it is a sustainable strategic tool--and one whose rankings-effectiveness will 
not “wash away” the next time Google updates its search engine algorithm. Bottom line: 
Because of its combination of good brand strategy and resilience, Influencer Marketing 
should be a key element of any content marketing strategy. 

Influencer marketing is a great way to 
reach out and build a robust catalogue 
of backlinks. Not only will these links 
prove your content’s worth to Google, 
but they will also help you draw the 
audience of popular blogs back to your 
website. Michael Geneles, co-founder of 
Duct Tape Marketing partner Pitchbox, has 
the ultimate tool to help you manage a 
successful infulencer marketing campaign.
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What is it?

Today, brands no longer need to rent media; they themselves can compete directly 
for eyeballs and in effect become the media. Brands become content providers right 
alongside traditional media outlets, and can contribute significant expertise to a niche. 

However, it takes time and resources to develop a readership. 

That’s why it pays to reach out to others who have already established their voices within 
your niche. And that’s where Influencer Marketing comes in. Influencer Marketing 
means reaching out to and building relationships with a targeted list of journalists, 
bloggers, and subject matter experts—people who have demonstrated a strong ability to 
influence your buyers’ decisions.

These “influencers” posses expertise, authority and an audience that you want to reach. 
These are the people and publications in which you would want to be mentioned in any 
circumstance. If you can get these key players to discuss your brand and to publish your 
articles, you will “borrow” their authority and readership--and even get qualified leads. 
In most cases, you’ll get your link when the influencer mentions you or publishes your 
guest column.  

Who are the influencers?

Your first step is to identify the authoritative sources of information, i.e., the influencers. 
These include leading journalists and bloggers--people with subject-matter expertise in 
your target niche. 

There are a number of ways to find them. You can run hundreds of google searches on 
your topic, create spreadsheets and use SEO metrics such as Moz’s Domain Authority or 
Majestic’s Trust Flow to identify the most authoritative publishers. Then you can look at 
the engagement levels of particular publishers, e.g., look at the number of social shares 
and comments. Or, if you wish to save some time and effort, you can use third-party 
tools like Impactana, BuzzSumo, and Pitchbox to build your list of influencers.
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Once you have your curated list, you can start reaching out to influencers and building 
relationships. 

How do you reach out? 

One approach many find effective is to cultivate a relationship with the influencer on 
social media. Often, this means engaging with them on Twitter, or commenting on their 
LinkedIn Pulse articles, and their blogs. If you can get a dialogue going on Twitter with 
the influencer, you will be better positioned for establishing a relationship and getting 
your name recognized in their Inbox. 

You can also use traditional options, such as meeting the influencer at a conference or 
speaking event and swapping business cards. These are very effective, but hard to scale. 

Persistence is key

In any case, when reaching out to influencers via email, make sure to follow up. They 
are busy people and most of them will not reply to you after just one email. At Pitchbox, 
we’ve analyzed millions of influencer outreach emails and we have seen an average 
increase of 65% in response rates when our customers follow up.

http://ducttapemarketing.com
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That’s why most influencer marketers find it effective to create an outreach sequence 
consisting of a social media dialogue followed by emails. Whatever you choose, keys for 
reaching out include: 

· tracking the influencers on social media (a great starting point for dialogue)
· preparing your pitch and especially your subject lines to gain interest and 

attention, and 
· deciding when to follow up and how. 
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Building your own authority and influence

One thing to keep in mind about your Influencer Marketing strategy: You want to 
ultimately cultivate your own authority and influence. The first step, thus, becomes 
approaching individual bloggers and journalists and getting them to mention you and 
help promote your content; however, 
your longer-term goal should be to get a 
guest column for an ”authority hub,” right 
alongside other thought leaders.

For example if you are a digital marketer, 
you probably want to get featured in 
Search Engine Land or Search Engine 
Journal. If you are in sales, you want to be 
on Salesforce.com. 

Once you have established yourself on 
the big sites--once you have landed the 
equivalent of a SalesForce.com--things 
get easier. You’ll have the credibility to get 
placements on more and more of your 
influencer list.  

Measuring Results

“What gets measured gets managed.”   — Peter Drucker 

Have a set of metrics that gauge your success levels: response rates by subject line and 
pitch type. Look at win (conversion) rates by follow-up frequency, content type, etc. Use 
metrics that allow you to analyze what’s working in your program and what’s not. 

For example, you can pitch by inviting an influencer to collaborate with you on 
something -- that’ a softer pitch. Or you can hit a little harder and directly approach 
them to review a piece of content with the possibility of running it. Your metrics can 
help determine which approaches work best with which influencers, and allow you to 
plan accordingly. 

Speaking of measuring things: Make sure to measure the time it takes you to perform 
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each step in the process. Influencer Marketing can be labor intensive, but third party 
tools can help automate repetitive tasks, such as building lists of influencers, getting 
their contact information and and following up. 

Summing up

The bottom line: Influencer Marketing represents an essential component of content 
marketing. It allows brands to build authority by leveraging other people’s audience. 
And that in turn builds links and improves search-engine rankings.
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Social SEO Simplified: How to Optimize for the “Other” 
Search Engines 
By Neil Patel

Do you want to compete with the best SEOs in the world?

It might be fun, but chances are you’ll either get crushed or 
have very slow success.

But that’s exactly what you’re doing when you try to rank for 
keywords on Google.

Sure, you can go after long-tail keywords to avoid the 
sharks, but you’ll still have some decent competition.

But what if you could go back in time when SEO wasn’t so 
evolved? You would be able to rapidly rank for terms and grow your organic traffic.

And although I can’t help you with time travel, I can help you find similar scenarios in 
the present that could deliver far better results than your current SEO strategy.

What am I talking about?

I’m talking about spending less time focusing on Google. Why? Because that’s where 
99% of SEOs spend their time.

I’m talking about taking advantage of ranking for the “other” search engines—the ones 
on social media sites.

I’ve seen very few marketers and SEOs take full advantage of these opportunities, which 
means two things:

· Less competition – it’s much easier to beat out amateurs and hobbyists who are 
accidentally ranking for terms than it is professional SEOs

· Simpler rankings – since there aren’t a ton of people trying to manipulate search 
results, their algorithms don’t need to be as sophisticated as Google’s. 

In this post, I’m going to show you how you can take advantage of these search engines. 
 

When most people think of  
optimization, they think of the content of 
their website. But one of the best ways 
to outrank your competitiors isn’t just to 
focus on making sure your website lists 
#1 on your desired search terms. You 
want your other online outlets, such as 
your social profiles, to rank above your 
competetors as well. That’s where social 
SEO comes in, and there is no better 
expert today on this topic than Neil Patel. 
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Why ignoring social media means missing a big opportunity

I know what you’re thinking…

Google is the only search engine big enough to be worth focusing on.

It’s true, Google is massive.

Google gets about 40,000 searches per second, which is around 3.5 billion searches per 
day.

Obviously, Google is the largest search engine.

The misconception, however, is that social search engines aren’t large themselves.

Take Twitter, for instance, which gets an impressive 2.1 billion queries per day. That’s 
not far behind Google.

Consider that Facebook reached 1 billion searches per day back in 2012, which has 
only grown since then.

And finally, YouTube—the largest video site—gets over 3 billion searches per month. It 
may not be as big as the others, but 3 billion searches is still a lot.

Other social sites also get millions of searches per day.

Although those are small fractions of what Google gets, all you need is a small percent 
of that traffic to build and sustain a very successful business.

One caveat: I’ll admit, social search traffic is different from Google search traffic. 
A large percentage of the searches performed are meeting the needs of people on a 
particular network—they are not traffic generators.

However, as I’ll show you later, there are still other types of searches on these networks 
that canbe used to grow traffic to your site if you optimize for them.

There are some networks that are better for some types of businesses than others, but I’ll 
make those clear when the time comes.
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1. Facebook has invested in search, so take advantage of it

Facebook is all about connection.

Users connect to friends, things they like, and communities on the biggest social media 
site by far.

It’s really hard to convert Facebook’s search traffic into traffic for your own business, but 
it can be done.

Facebook SEO for local business: Local businesses, particularly entertainment 
businesses,need to be on Facebook.

A significant portion of Facebook’s daily searches, billions of them, is used to find local 
businesses.

Users look for businesses for a few main reasons:

· to read reviews
· to get recent and upcoming deals, news, etc.
· to get more details (hours of operation, location, etc.) 

Getting found in Facebook’s search results can get you immediate business. In addition, 
if you are active on the platform, you can often get the searcher to “like” your page.

This means that you have another follower that you can market your business to in the 
future.

Let’s look at an example…

Pretend that our user either lives in Chicago or is visiting the city. They are looking for a 
nearby pizza place, so they search for “pizza Chicago”:

Facebook’s algorithm understands that our searcher isn’t looking for people, photos, or 
groups, so all the top results are “pages” or “places.”

Note that if someone just types in “pizza,” Facebook will return results in the city they 
live in.

http://ducttapemarketing.com
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There are a few things to note in these results:

· Reviews are not king - The top result has the worst rating of the top 5 results at 3.8 
out of 5. While high ratings are probably better for conversions once someone is on 
your business’ page, they are not mandatory for high rankings. 
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· Likes are also not king - Similarly, the second result has an amazing 340,000 likes, 
but it ranks below the page that has 3,700 likes. If likes were a huge part of the 
algorithm, this wouldn’t have happened.

· Facebook understands location - Facebook knows that “Chicago” in the search 
refers to a location, not a name. Even though the second result doesn’t have “Chicago” 
in the title, it ranks because its locations are in Chicago.

Reviews, likes, and having the exact search phrase in your title are all likely ranking 
factors, and they do count. However, it’s likely that they only count for a bit, and the 
benefit of having more quickly yields diminishing results.

Make sure to get a few hundred reviews and a few thousand likes, and you’ll likely come 
close to maxing out the effect they will have on your rankings.

The main factor, for local businesses, is location.

Unfortunately, this isn’t very easy to change. If you do have a business with a flexible 
address or are considering a location change, change your address on Facebook and see 
how that changes the way your business shows up in the results.

Search for “(your business type) + city”, and study the results.

An alternative strategy is to add a longer-tailed keyword to your business.

http://ducttapemarketing.com
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For example, instead of calling your page “Chicago Pizza,” you could call it “Chicago 
Pizza – Deep Dish Pizza and more.”

Looking at the search results for “Chicago deep dish pizza,” you can see that they are less 
competitive (pages have fewer reviews and likes):

Despite being a much easier keyword to target, it still likely gets a good search 
volume.

A quick check in the Keyword Planner reveals that it gets about a third of the 
volume of “Chicago Pizza”:

http://ducttapemarketing.com
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If you’re just starting out on Facebook, it will take time to get hundreds of reviews 
and likes. However, you can target a simpler keyword in your title and on your page 
(mention a few times) and still get some organic Facebook traffic to your page.

For non-local businesses, there are groups: Beyond people and local businesses, there 
is one other main thing that Facebook users search for—interests.

The first thing a new user does is search their favorite topic. Most of those searches will 
bring up a combination of groups and topic pages.

If you can rank highly for a relevant search in your niche, you can then funnel that 
traffic back to your website.

Here’s the plan:

Create a group or page in your niche around a popular interest, and rank for the 
main search term. Then, include a link in the page/group description back to your 
website, and periodically include links in your posts.

It might sound a bit complicated, but it’s very simple. Let’s walk through it.

If a Facebook user is interested in marketing, they might search for 
“content marketing” in the search bar.

All of the top results in this case are groups. For other searches, the 
results may contain pages in addition to the groups.

Groups are pages, where any group member can create a post. 
The creator of the group serves both as a regular member and as a 
moderator (can choose who gets to join the group and can remove 
posts).

While the number of members for each group may not seem 
very impressive, you can regularly drive thousands of visits a 
month to your site with just a few hundred active members.

These groups have two main components.
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First, there is a group description on the right sidebar, where you could potentially put a 
link back to your site (if done tastefully).

This is the main place, other than your title, where you can include keywords. Note that 
“content marketing” appears three times in the above description.

The other main part of groups are posts, which can be made by any member.
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Although it would make sense for groups with more engagement to rank higher in the 
search results, this doesn’t seem to be the case (perhaps in the future). Plenty of groups 
full of spam rank highly for broad terms.

You have two main options to take advantage of search traffic that leads to groups:

1. Create your own for a niche community, and build it up

2. Join groups already ranking high for your main keywords, be active, and then drop 
links back to your website occasionally

If you do make your own page, how do you get it to rank high?

The group search engine is very primitive and seems to focus mainly on:

· keyword in title
· keyword in page description
· number of members

The search results are terrible, i.e., irrelevant, for broad keywords such as “marketing,” 
so try to get more specific. Put your keyword in your group’s or page’s title as well as a 
few times in your page description.

It will take some work initially to grow your membership. However, once you get a few 
hundred members who regularly participate in the group, it will take less active work on 
your part to maintain the growth.

2. The 2 tactics behind Twitter search success

I’ll admit, it took me some time to understand Twitter. You might still be struggling 
with the platform, but once you do understand it, you’ll see that it can help almost any 
business.

The Twitter search engine is often used to look for other people to connect with, but not 
as often as Facebook’s.

The Twitter search engine is mainly used for two things, and you can use both of them 
to get more followers and, subsequently, more traffic to your website.

Tweeting about trending topics: Twitter is built so that great Tweets can quickly 
spread, while all the rest fade away.

This is why Twitter is one of the best ways to find what topics are trending in the online 
world.
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Users of Twitter are naturally curious about what is trending, so they either 
click the trending hashtag or search for it.

When signed into Twitter, you can see a sidebar section just for trending 
hashtags:
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The bar will show you trending tweets in your country. If you want to see trends in 
another country, use a tool such as this.

Just click the name of the country you’re interested in on the right sidebar, and it will 
load the current top 10 trending tweets:
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Tons of people search for those trending hashtags.

When someone searches for a trending topic, they see results like these:

They will see the tweets that mention the trend—in this case, “Jorge Posada”—either in 
the text itself or in a hashtag.

The cool thing is that someone who searches that topic will see all the tweets about 
it, even by those who don’t have many followers.

If you want to get in front of an audience right away, this is an opportunity.

To take advantage of trending topics, you need to tweet about things that include one of 
those trends. However, you need to relate them to your business/niche.

Obviously, you can’t do this for all hashtags. But the idea is that if a lot of people see 
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your tweet, at least a few of them will also be interested in your niche and could then 
follow you.

Assuming you have a social media strategy, you will be able to get your Twitter 
followers to go to your site later.

Twitter is run by hashtags: The other thing that people use Twitter to search for are 
hashtags.

Again, someone searching for a hashtag will see all recent tweets with that hashtag, 
no matter who made them. The only SEO that you have to do is strategically include 
hashtags in your tweets.

Your goal should be to include 1-3 hashtags for each tweet you make. They also need to 
be popular enough that people actually search for them, which means that you should 
keep them broad.

To find hashtags that are good for your business, use a free tool like Hashtagify.me. 
Search for your general niche:
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The tool will show you other popular relevant hashtags:

Write down any that apply to your regular tweets, and include them when you get a 
chance.

There’s one more way to take advantage of hashtag searches.

When you search for a hashtag, the first results are often photos:
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People obviously click on these; otherwise, Twitter wouldn’t prioritize them in the 
search results.

These can drive direct traffic to your site, and all you need to do is include relevant 
hashtags along with a title and link:

See that time stamp above? Even though this picture tweet was made 24 hours ago, 
it’s still showing up at the top of the results. That’s simply because the vast majority of 
tweets are text-based, not picture-based.

To take advantage of Twitter search traffic, tweet regularly: What you’ll quickly 
notice is that most tweets are short-lived unless they get re-tweeted a bunch of times.

I scrolled down about 30 tweets in the marketing hashtag results and got to posts that 
were only 9 hours old.
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Very few people will search a hashtag and go past the first few results.

This means that it’s important to stay on top.

Other than trying to get re-tweets, the way you do this is by posting often.

You should tweet at least 3 times per day and test tweeting even more frequently. You 
can usesocial media tools to schedule all your tweets at once to save time.

3. LinkedIn is for thought leaders and finding clients

If you are a freelancer or B2B service provider, you have a lot of opportunity to market 
yourself on LinkedIn.

In addition to using the search engine to find people to connect with, people also use it 
to find potential people and companies to hire.

Some good LinkedIn optimization can lead to high paying clients down the road, which 
is why it’s so valuable.

Here’s an example. Let’s say a small business owner is looking for SEO help. He goes on 
LinkedIn and searches for “SEO consultant”:
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Right away, you can notice that keywords are huge on LinkedIn. However, there isn’t too 
much of an advantage to have the exact phrase “SEO Consultant.”

It probably is still better, but as long as you have the words “SEO” and “Consultant” 
somewhere in your profile, you could still show up in the search results.

LinkedIn bolds all the keywords searched in the results.

In addition, if you click any of the results, LinkedIn highlights all the keywords on the 
person’s profile page:

Start by optimizing your profile: In order to show up in any search results, you need 
to have the right keywords in the right place.

LinkedIn shows your listing in the results if you have your keywords in three places:

· Your personal job description
· Your current job title
· Your past job titles

Obviously, having a keyword in your past job titles may make a prospect think that 
you’re not doing that kind of work anymore, so we’ll ignore that.

First, let’s pick some good keywords to target. It will depend on your niche, but try to 
include commonly searched for words such as:
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· Freelance and freelancer
· Consultant
· Specialist
· Coach
· Strategist

To edit your professional description, view your profile while you are logged in, and 
click the pencil icon beside it:

This is the most important area of your profile. It shows up right under your name in 
search results.

You may not be able to do much with your current section, which lists your company 
name.

However, if you can find a way to incorporate a keyword into your current company, it 
can help you rank.

Get more profile views by connecting: You may have noticed one other thing about 
those search results, which is that they show how closely connected you are with 
someone:
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It makes sense from LinkedIn’s point of view. If someone is looking to hire someone, 
they probably want to hire someone they know or who is trusted by someone in their 
network.

If you’re connected with someone, you’re their “1st” connection and will rank higher as 
long as you also have the keyword.

To take advantage of this:

· Connect to everyone you know

· Accept all requests, even if you don’t know them (you’ll show up higher for other 
people in their networks)

· Look for opportunities to connect with people with a lot of followers (like bloggers 
that you’ve emailed or connected with through comments)

Or…connect to the right people: You can also take a much more tactical approach by 
targeting people with certain job descriptions.

For example, if you were a freelance SEO or writer, you’d typically be hired by marketing 
directors. Luckily, you can type in “marketing director” in the search bar, and then 
explore the top suggested results.

Then, you have a few options:

· Just send a connection request
· Send them an Inmail message

If you have a related job (like a freelancer to a marketer), most people will just accept 
the request. However, you do run the risk of being marked as a spammer if you do it too 
much, so be careful.

“Inmail” is LinkedIn’s internal messaging system. You can pay to send anyone a message 
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even if you’re not connected with them.

You could ask them to connect, explaining that you’re trying to grow your network. This 
will eliminate the risk of being flagged. If they say no, leave them alone.

4. Not surprisingly, Google+ has a search function that beats 
the rest

Google+ is not as big as Facebook, but it’s probably the better social network from a 
user experience point of view.

One of its better aspects is its search engine—for discovering new content. This should 
probably be expected, considering it is Google after all. However, it’s nowhere near as 
complex as the real Google algorithm, so don’t be scared about doing some SEO.

Users can search for their favorite topics, e.g., “content marketing”:

They get a nice collection of people, pages, and mainly recent posts. Since the posts 
make up such a large portion of the page, focus your efforts there.

Keywords are still important: First and foremost, you need to mention the keywords 
in your post if you want to be shown to searchers.

Start each post you create on Google+ with a description, where you can type whatever 
you want.

Then, you can attach pictures or links, and the title and the description will also be 
shown.
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You should include important keywords in both the description and any content you 
link to (choose the titles of your content carefully beforehand):

One mention is good, but two or three is even better.

Always include tags: You can add hashtags to your post descriptions, just like on 
Twitter. Similarly, if you include the individual keywords searched as separate hashtags, 
they will be highlighted for the searcher:
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Add hashtags to your description to help your rankings and to stand out more to 
searchers on the network.

Google+ also makes it really easy to find hashtags.

Search for your main niche, and then click on any of the hashtags that show up. Google 
will load the search results for that hashtag.

In addition, in the top left, there will be a box with a ton of popular relevant hashtags. 
Use these whenever you can in your descriptions.
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Plus ones and shares matter: As you might have guessed, time is an important 
ranking factor.

On any social network, users want to see content that is new, so new posts are 
prioritized.

But unlike Twitter, which displays information mostly in chronological order, Google+ 
relies on much more than time to determine which posts to show to searchers.

We’ve already looked at keywords and hashtags, but the popularity of the posts also 
matters.

Here’s an example:

These two posts were by different people, who shared the same piece of content.

Although one was almost a day older, it still showed up side by side with the other one. 
The main reason for that is because the older one had a lot more engagement. The left 
one had zero engagement, but the right one had 38 plus ones and 6 shares at the time.

You can see the number of plus ones, comments, and shares at the bottom of each pos
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This last ranking factor you can’t do too much about.

At first, when you have only a few connections on the network, you won’t get much 
engagement.

But if you plan to incorporate Google+ into your social media marketing strategy, you 
will get more engagement over time as you grow your network, so be patient.

5. For video content, YouTube is #1

One of the biggest sentiments I hear when it comes to social media is that “social media 
isn’t right for my business.”

Many platforms might not be, but YouTube is a platform where even “boring” niches 
come to life.

You can find multiple videos with hundreds of thousands of views about drywall—as 
boring a topic as it gets.

Ranking well on YouTube will not only get your video a lot of views from internal 
searches but it will also help you show up on Google. YouTube videos rank incredibly 
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well on Google.

Considering how much videos stand out in Google’s search results, they also get good 
click-through rates, even when ranking in spots #4-6.

Keyword research has two functions: When picking keywords to target with your 
videos, you want to target those keywords that not only get searched on YouTube but 
that also get shown in Google’s video results.

There are 5 main types of keywords that typically have video results in Google:

· How-to keywords (“How to shave a cat”)
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· Reviews (“Bluehost review”)

· Tutorials (“Setting up WordPress”)

· Anything fitness or sports related (“Cardio kickboxing”)

· Funny videos (“Cute animals”)

Include words related to those searches (e.g., “how to”, “review”, “tutorial”) wherever 
possible in your video title, which is the most important ranking factor.

Become an authority: In Google searches, content of the sites with a high domain 
authority ranks easier. Google knows that searchers trust the people behind the site, so 
it ranks their content better.

The same goes for YouTube videos. As you make more and more high quality videos 
and get subscribers, views, etc., your videos will start to rank easier and faster because 
YouTube will know that you make videos people generally like.
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Take full advantage of your description: YouTube doesn’t know what’s in your 
video, and it’s not changing anytime soon. That is why basic keyword optimization is so 
important here.

You have two main places where you can include keywords:

· The video title
· The video description

You can also include keywords in the video file name, but it doesn’t make sense for that 
to be a significant ranking factor.

Here are some things to keep in mind for your description:

· Include links to your site (convert viewers into email subscribers)

· Include main keyword and secondary keyword(s) in the first 1-3 sentences

· Don’t stuff your keyword, but aim for 3-4 mentions in a 200-word description
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User experience is crucial for ranking: Another way that YouTube can tell if people 
like a video is whether or not people interact with it.

Years ago, YouTube ranked videos purely on views, but those are easily faked with a bot 
or a gig on Fiverr.

Now, YouTube can tell which views are fake, partly by how much of the video 
was watched.

It’s unnatural for most viewers to watch a small fraction of the video. Or it could also 
mean that the video sucks.

YouTube provides a statistics panel that shows how many people make it to different 
parts of your video:

If your average view duration is 50% or more, that’s pretty good, but it doesn’t hurt to 
aim for a higher percentage.

You can also see other engagement statistics:
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How do you take advantage of this?

Well, make great videos in the first place—that’s the most important factor. But you can 
also improve your videos by listening to the comments people leave.

If a comment says that your intro is too long or your video has volume problems, it’s 
likely that many other viewers thought the same and abandoned the video early.

Don’t forget your tags: While you are uploading a video, you can also add tags to it. 
These don’t play a very big part in ranking but are still worth quickly adding:

Conclusion

I hope you recognize the potential of ranking highly on social media networks.

It’s much easier than ranking for searches on Google and can still produce worthwhile 
results.

Your business probably isn’t suited to all of the networks I went over in this article, but 
it’s probably suited to at least one.

Your first step, if you haven’t already done it, is to create a social media marketing plan, 
which will tell you which networks to target.

If you also optimize your posts and profiles according to this post, you will get better 
results and get them faster.
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What Is SERP Stacking for SEO? 
By Phil Singleton

SERP stacking is an advanced Internet marketing tactic that 
enables your company to significantly increase its organic 
ranking visibility by claiming more real estate in the SERPs.

What is SERP?

First off, before we explain what SERP stacking is and why it 
is helpful for SEO, we should first explain to you what ‘SERP’ 
means. SERP is an acronym that stands for Search Engine 
Results Page. A SERP is a list of web pages for a given 
keyword search query. So SEO professionals or SEO-savvy 
web designers refer to SERPs, they are talking about search 
engine rankings (most typically Google rankings) and how and where certain websites 
and web pages fall within search engine results.

What is SERP Stacking?

We define SERP stacking as a company that has multiple first page 
rankings for the same business. You have probably seen this before, 
when you do a Google search and you will see multiple results 
on the first page that directly or indirectly point or refer back to 
the same business, product or service.   In SEO, this is obviously a 
great competitive advantage because the SERPs only show so many 
organic, map, news and pay-per-click listing before breaking the to 
second page of results.

What are SERP ‘Stackable’ Web Pages?

The good news is that there are multiple ways and locations to distribute your content 
and company information onto third party websites and those page listings can have 
high potential to rank independently if positioned and optimized correctly.  While 
there are many types of pages and content that have the potential to rank with enough 
ranking signals, the following list represents the top 20 locations to setup and optimize 
for SERP stacking:

Website: Your website and its core pages are obviously the foundation and central hub 
for SERP stacking and your entire search engine optimization campaign.   The only way 

By optimizing your social media  
content, you’re beginning to achieve one 
of the grand goals of SEO: SERP Stacking. 
SERP Stacking is filling any results page 
for your keyword terms with content 
exclusively from your business. Imagine 
someone searching for your industry in 
your area and every single result on page 
one is from your website and social media 
channels. Duct Tape Marketing consultant 
and SEO expert Phil Singleton has some 
tips on how to achieve this.
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to get your website to rank in the SERPs is to build a search engine friendly website, 
populate it with high quality, thematic content (blog posts, videos, images) and continue 
to fuel your SEO program with a solid content marketing and social media marketing 
plan.

Google My Business: Your G+ company page, now officially called Google 
MyBusiness, is the next most important property for SERP stacking.  To even have a 
chance to appear in the map results on the first page of the SERPs, you need to claim 
and fully complete your Google MyBusiness page.  This means claiming, completing 
the profile 100% to the extent possible, meaning: your correct business address, website 
address, phone number and a 200+ word  ‘About” description.  Be sure to upload 
images, your logo and logos.  Create posts for your MyBusiness Posts tab.  Follow other 
people and business pages on G+ and engage their posts and pages with comments, 
sharing and +1’s.  Consider joining and participating in G+ communities. Most 
importantly, be proactive with your online review strategy and do your best to get 
authentic customer reviews on your MyBusiness page.  Respond to all reviewers, thank 
them for good ones and always take the high road for less than positive reviews.  Be sure 
to link you websites to your MyBusiness page and even consider embedding your G+ 
MyBusiness badge onto your site.

AdWords Ads: Google’s pay-per-click (PPC) ads are great and probably a pretty 
obvious way to get more real estate in the SERPs.  Some business feel that if they do well 
with organic rankings, they may not need to fund a PPC campaign for another spot on 
the page.  We feel that AdWords is a great compliment to a professional organic SEO 
strategy.  When a prospective customer sees your business listed multiple times on page, 
you look like the ‘Go To’ provider and AdWords is a great way to ensure visibility above 
the fold (that is the viewable area of the SERPs without having to scroll).  As a bonus 
tip, a properly optimized Google MyBusiness page can be tied into your AdWords ad.  
Certain elements like your business address, number of G+ followers and star-ratings 
can be automatically added to your PPC ads, giving them more space and conversion 
‘bling’ to attract click over other options on the page.

YouTube Videos: YouTube is often quoted to be the second largest search engine in the 
world and earlier this year Search Engine Land stated that How To videos on YouTube 
were up 70% this year.  While not as prominent as in years past, YouTube videos can 
and still often do rank in organic Google searches.  Your business should establish, 
claim and customize a YouTube channel.  Each video you have can be optimized by way 
of setting the title, the description and including a link back to a relevant page to your 
site or another on of you web properties.  You should also choose the best category for 

http://ducttapemarketing.com
http://facebook.com/ducttapemarketing
http://twitter.com/ducttape 
https://www.google.com/business/
https://www.google.com/business/
https://developers.google.com/+/web/badge/
https://developers.google.com/+/web/badge/
http://searchengineland.com/youtube-ranking-factors-getting-ranked-second-largest-search-engine-225533
http://searchengineland.com/youtube-how-to-searches-up-70-yoy-with-over-100m-hours-of-how-to-videos-watched-in-2015-220773
http://searchengineland.com/youtube-how-to-searches-up-70-yoy-with-over-100m-hours-of-how-to-videos-watched-in-2015-220773


Online Optimization

45ducttapemarketing.com  |  facebook.com/ducttapemarketing  |  twitter.com/ducttape 

your video and choose optimized tags for each video.

Blog Posts & Inner Pages: Blog posts on your site are yet another way to get multiple 
listing on the SERPs.  Its not as common as it used to be, but you will see a home page 
and a blog post or a secondary inner page (aka sub-page) on a website appearing on 
the first page.  This all comes down to knowing your keywords, having a disciplined 
approach to on-page SEO as well as a consistent, high quality off-page SEO strategy and 
tactics.

Guest Blog Posts: A great way to achieve additional SERP spots for a targeted keyword 
is to find and guest post on third party websites that are not only quality and relevant, 
but already have an audience and social media following that includes your ideal 
customers and content consumers.  If you position and create the content correctly, and 
both parties amplify the post in social media accordingly, there is a really good chance 
that a guest blog post will rank for some searches.  In this case, the result does not point 
directly to your site, but if attributed correctly, your name, bio information and website 
& social media links will be included at the end of the article.  This not only leads the 
searcher back to you, the social signals and links back to your sites and social media 
properties with provide some off-page SEO benefit as well.

BBB Page:  The BBB or Better Business Bureau is a 100+ year old nonprofit 
organization focused on “advancing marketplace trust, consisting of 112 independently 
incorporated local BBB organizations in the United States and Canada.”  Accredited 
members get a company profile page on a local chapter of the BBB website that can 
include rich  media such as a description, reviews, video and other detailed company 
information.  This is a very high trust, high authority website in North America and 
as such, you will occasionally see company page profiles appear in localized search 
engine results.  If you are a local company with local customers, its advisable to become 
accredited because your membership helps establish trust and thus improves conversion 
rates, and can help with SEO as well.

Yelp: While Yelp’s local SERP dominance varies through the US, no matter where you 
are, this is one of the most important citation sites for small business owners.  Set up or 
claim your listings, populate and customize your listing to the fullest extent possible. 
Be as proactive as you can with getting and responding to reviews, while staying 
within Yelp’s strict guidelines.

Craigslist:  While not appropriate for all business, individual Craiglist’s posts can 
rank very well in local venues.  Very few people optimize their CL ads for Google 
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search.  When you post a CL ad, also have your SEO hat on in terms of the title and 
content within the posting.  While CL posts have a shelf life, if you are disciplined 
about renewing the ads, there’s a good chance your post can rank for long periods for 
competitive local searches.

Sponsored Articles & Posts: Sponsored posts on high authority sites are a GREAT 
way pad your SERP stacking strategy.  Many media sites will allow you to pay for 
sponsored content, and it is often disclaimed as such.  Further, any outbound links that 
are added to sponsored posts are often “no followed” which means there is special code 
in the link that tells Google not to pass SEO value to your site through the link.   Have 
no fear. If you create and submit educational and non-advertorial content, and keep 
your SEO goals in mind when creating the content, there is a really good chance that 
you can leverage the publishing site’s authority to get that post to rank for some targeted 
keywords.  On top of that, getting published on news and niche industry sites via 
sponsored content can have advertising value and general valuable social signals.

Job Sites:  Job posting at high authority career services sites, particularity at Craiglists 
and Indeed can get really good visibility for local search terms.   By now you have 
seen a common theme in this article:  the best way to create any new online content is 
toalways be thinking about how you can add or get SEO value to that content, and what 
can you work into a post (such as a job post) in a natural, non-spammy way that could 
help you out in terms of Google visibility.

Online Press Releases:  Submitting press releases on top quality online press release 
distribution sites is a fantastic way to SERP stack.  It’s no secret that our favorite online 
press release distribution service is eReleases.  Whichever service you choose, make sure 
that you optimize the release content – we have a pretty good example of the perfect 
SEO press release.  As long as the service you use includes PR Newswire distribution, 
you should be in pretty good shape.  Online press releases have a short term shelf life 
in terms of the initial news ranking boost they get, but over time and with a proper 
SEO strategy, press releases can achieve and hold first page rankings for a long time.  
Tips for maximizing SERP stacking potential include using up all of the allocated word 
count (if a PR package allows for 500 words of PR copy, for example, be sure to use all 
500 words), add in anchor links, images, embed video and pick the right industry and 
location targets.

Facebook: Facebook company pages get first and second page Google rankings 
ALL THE TIME and sometimes even for very competitive local niche markets.   To 
maximize your Facebook SERP stacking potential, follow a similar strategy as with do 
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for you Google MyBusiness page: create a robust profile including images, background 
profile, company info, company website link, etc.  Post on your page, follow other 
pages and even consider boosting some posts to gain followers on your page.  Also post 
your website blog posts to your Facebook company page.  Try to get reviews for your 
company on your FB company page as well.

Twitter: As we work down our way through our list of the top 20 ways to stack listings 
in the SERPs, you must have had a hunch that Twitter would be on this list.  As will all 
the major social networks, your Twitter home page has high inherent organic ranking 
potential. Complete profiles with followers, tweet activity and high levels of engagement 
all help increase the organic ranking potential of your Twitter page.  Twitter may 
become one of your website’s most important social media properties given the deal 
that Twitter and Google made earlier this year to start sowing tweets in organic search 
results.

LinkedIn: (company and business): LinkedIn is special – because of its B2B focus, 
individual profile pages as well as company pages can achieve organic ranking.  
LinkedIn personal profiles allow for very rich and detailed content – much of which can 
be set to be public to to search engines.   We recommend writing up a complete personal 
profile.  Fill in as much of your profile as possible.  Optimize your tag line. Join groups.  
Add skills.  Give recommendations and endorsements and request them as well. Follow 
people in and around your physical location and business niche.   Like, share and 
comment on posts when appropriate.  Be sure to create blog posts on LinkedIn’s Pulse.  
This is a fantastic way to create and distribute content on one of the highest authority 
websites on the planet.  LinkedIn is a veritable goldmine of SERP stacking potential.

Slideshare: This is one of our agency’s favorite SERP stacking tactics.  With Slideshare 
(and other slide sharing sites), you can re-purpose your presentation content 
by uploading PowerPoint presentations to your slide share account.  Your slides 
can then be shared and amplified throughout your social media network .  What’s 
more?  The content in the slides is indexed by the  search engines, so if you setup and 
optimize your account correctly, and optimize the text and links within your slides, you 
significantly increases your chances that a presentation with rank for targeted keywords.

Mini Websites (on unique domains): Creating separate websites is a sure-fire way 
to gaining SERP stacking potential.  Yet, of all the places and methods listed above, this 
one takes the most amount of effort (to do it right, anyway).  Creating a separate resume 
website can be a good way to do this.  In our case, because web design and SEO have 
become so competitive, we separated these two core services into two websites, but 
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cross promote them when it makes sense.  Quite often, both sites will appear in stacked 
SERP results for a wide variety of web design and Internet marketing related searches.

: We dislike the method of using Web 2.0 sites, but its still so widely used that it needs 
to be listed and explained.  These sites have been abused by volume-based link building 
SEO companies that use free blog and web builder companies to create shill website and 
web pages with weak, thin or low quality content for the sole purpose of manipulating 
search results.  These sites can be great, if you use them for the right reason and are 
committed to publishing great content on them and building a social community 
around the site.  We are listing them here as having potential, but in most cases avoiding 
because they look plain spammy.  Nothing hurts your company’s image more when 
a spammy Web 2.0 site pops up in the search results with broken grammar and / or 
computer generated ‘spun’ content.

Deal Sites: Many business owners detest deal sites like Groupon and Living 
Social because they cannot make money on the deals and because these offers usually 
bring in the worst kinds of customers (ie, price-sensitive, non-repeat buyers)  Yet, many 
of these deal sites have high authority with the search engines and your deal page – 
including company description, website link and contact information – remain on the 
site long after the deal has expired.  These pages have a great deal of ranking potential 
and are yet another opportunity to get first page rankings for targeted keywords phrases.

Professional Niche Sites: We are rounding out this list with a catchall of niche 
specific sites that apply to your trade.  Houzz, for example, is becoming the dominant 
home services social network and give homes services contractors have the ability 
to create rich company and project profile pages – and these pages can achieve 
organic rank.  Likewise, teaser pages from Angies List, laywer profile pages from sites 
like Avvo and doctor profile at Health Grades, and dozens of other niche sites can be 
used for your SERP stacking strategy.

Power Your SERP Stacking Pages With Off-Page SEO

Just because you set up a SERP stackable footprint, doesn’t mean that those listings will 
jump to the first page and start crowding out our competition.  In most cases, you are 
going to have to put some work in to rank these pages.

Guest post bios: Every time you submit a guest post onto a third party post, be sure 
to including a link to your website home page, but also one to two of the above sites.  
You don’t always have to link to one of your major social network pages..try rotating
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Cross pollinating your web properties: Many of your citation listings, including 
many of the properties listed above, will give you the option to list other websites on 
your profile.  Again, don’t follow the same signature pattern.  Rotate some of your 
profile link to include links to some of your other profiles.

Amplifying these profiles in social media: If you have giveaways or other key 
carrots, such as free eBooks or special offer, rotate the announcement link and then 
share that link in your social network.  For example, you can make an offer as a Google+ 
post, the share the link to that post on other networks.  Next time, try again, but post 
the offer of your Facebook company page and ripple that post out through your social 
network, and so on.

Plain old high quality link building:

If you’ve gone through all the above sites and have filled up each property with quality, 
optimized content, now its time to work in the above to your off-page SEO and content 
marketing routine.

The Golden Rule: Quality First

In the new era of SEO, Content & Quality are King and Queen.  These days, you don’t 
want your website linked from, or any of your content posted on, any third party 
websites where you would not be proud to be listed or published on.  If you follow this 
rule for all forms of link building and content marketing, you should be in pretty good 
shapre.  The same goes for SERP stacking and all other intermediate and advanced SEO 
tactics.
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5 Steps to Optimize Your Website Like a Pro 
By Alex Boyer

Everyone uses search engines to find products and 
companies these days. About 60% of all consumers use 
Google search to find businesses, and over 80% of online 
searches result in direct sales or in-store visits. You want 
to optimize your website so that you show up on the top of 
these searches. This should be a top priority for any business 
owner.

Unfortunately, search optimization is not a fix it and forget 
it type of task. Google’s search algorithm is constantly 
evolving as they attempt to provide the best results for their 
searchers, and, of course, make as much money as possible 
in advertising. Your website has to keep up. You can’t simply hire an SEO expert to 
optimize your website once and forget about it for years; you’ll begin to see diminishing 
results.

With that in mind, you should be doing these following tasks on a 
regular basis to continually optimize your website, and stay ahead of 
the search curve.

5 Steps to Optimize your Website

1. Keyword Research

All search optimization begins with keyword research. You have to 
have an understanding of the current search landscape and your 
keywords. This is critical to not only do at the beginning of any 
marketing strategy, but also occasionally re-evaluate. These numbers 
always change, and you want to stay up-to-date.

Using Google Keyword Planner, begin with your industry and location. The tool 
will then give you a wide range of search terms, how often they are searched, and the 
competition over those words (based on how many businesses are buying ads based on 
those search terms.) You’ll want to find as many relevant keywords for your business as 
possible that have low competition but high search numbers.

Once you identify those terms, write them down word for word. Any slight variations 

Your website is your #1 engine 
that gets you new leads and 
sales, but search engines are the 
way most people find your site. 
Typically, most business owners 
believe they need to hire an expert 
like Neil or Phil to do their SEO, 
but there are several task you can 
complete on your own to optimize 
your site like a pro. 

photo credit: Google via photopin (license)
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on your identified keywords will hurt your optimization. Use these keywords in all of 
your efforts to optimize your website moving forward.

2. Create Great Content with Keywords in mind 

Content is the basis for the entire Duct Tape Marketing approach, and posting regular 
content will help your website show up on more searches. When approaching content, 
you must keep the keywords in mind. The entire point of the content is to reach people 
who are looking for it.

Use your keywords as a springboard for content ideas, and try to work your keywords 
into the posts as often (but as naturally) as possible. For even more tips on optimizing 
each post for search, check out Kala’s post on post optimization.

3. Speed it Up

Google is beginning to punish slow running websites. You want to make sure your page 
is always up to speed. Luckily there is a tool to do just that. Google Speed Insights will 
not only tell you if your page is running slow, but it will give you suggestions on how to 
speed it up.

It is important to do this regularly and even follow up on those suggestions. Things 
you are doing on your website (posting new content, new products or pages) can slow 
your website down. You don’t want to be penalized for slow speed if you don’t know it is 
occurring.

4. Use Landing Pages

You want every single one of your landing pages to keep your keywords in mind. If 
you’re creating a landing page for a new product or promotion, try to work a keyword 
that is most relevant to your individual product into the title and body copy of the page.

If there are multiple keywords you think apply to this promotion or item, you may want 
to test multiple landing pages with each page focused on one keyword. Do this too 
often, though and you’ll slow your website down, so be sure to delete underperforming 
landing pages.

5. Update Your Page Titles

Quick question: what are the page titles of your website? Most business owners have 
their page titles as simply the name of your business. This is great if your business name 
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is perfectly optimized, but most aren’t (the best search names usually follow the City + 
Service format, like Kansas City Auto Body for example.)

Try changing your page titles to include your #1 keyword. This can be something 
as simple as “Your business name + Top Keyword” but you can get creative. Try to 
incorporate a slogan that includes the keyword.

Optimal Results

With these five tips, your website will be consistently delivering you optimal results. 
Be sure to evaluate those results, find what works and what doesn’t. Also, this is not a 
complete list by any means. SEO is an incredibly deep and ever-evolving strategy, but 
that means there are tons of great resources to help you along the way.
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7 Steps to Optimize Your Blog Posts Like a Pro 
By Kala Linck

I’m a content manager; my background is in public relations 
with a little bit of marketing strategy and graphic design. 
I’m sitting here thinking, “What do I know about online 
optimization!?” I’m not a web design guru; I’m no software 
engineer or web developer.

And then it occurs to me, if I can get the basics done, like 
keyword research, I can easily optimize those blog posts I 
write by using a simple tool that is built into our Wordpress 
dashboard, Yoast. I’m sure there are other SEO plugins that 
do similar things, but Yoast is the one I know so Yoast is the 
way it goes.

Now that you know my secret tool, here is a step-by-step guide to optimizing your blog 
posts:

Step 1:

Identify the keywords you’d like to optimize for. This process starts with a basic idea 
of what your organization (or your client’s) covers, and then you can dig down into the 
specific relevant phrases that people are using to search for your organization’s product 
or services.

Step 2:

Pick a focus. Don’t try to optimize one post for all of the keywords you’ve identified. 
Pick a few that correlate and make sense and then delegate the rest into groups of 
similar terms as well (those can be for your next post, and then the one after that.)

Step 3:

Write your post. Try to use the exact phrases that you’ve identified in your keyword 
search, without sounding forced. You don’t want optimizing your blog post to make it 
unreadable. For example, did you notice I have used a version of the word “optimize” 
four times already? 

The best way to continue to 
optimize your website is to create 
great content, but how do you 
optimize that content? Follow these 
steps to optimize each and every 
post, and you’ll continue to draw 
in more traffic with every piece of 
content you produce. 
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Step 4:

Proofread. This isn’t really necessary to optimize your blog post, but a personal 
preference that you ensure what you’re publishing makes sense. (Thanks!)

Step 5:

Tell the web what your post is! This is where Yoast comes in.

Enter your focus keyword into the spot that says “Focus keyword.” This is the specific 
keyword or phrase that you used the most throughout the post.

Write your SEO title. You might have an awesomely clever title, but if it doesn’t say what 
your post is about, your SEO won’t be as strong for your blog post. Use this space to 
write a title that is enticing and clear, and preferably that includes the focus keyword. 
This is what will show up in search results when someone does an online search for your 
keyword.

Develop the meta description. This should have your focus keyword in it, and be in 
complete sentences. Typically, I like to copy a sentence or two that includes my keyword 
straight from the post. This is what will show up under your SEO title to give online 
searchers more information about your post. It should be short, sweet and to the point.

Step 6:

Make sure you get the “green light” on your SEO check provided 
by Yoast. If you don’t, go back and identify the places that can be 
improved. 
The plug-in will show you if your keyword is being used in each of 
these places for maximum optimization:

· Article heading

· Page Title

· Page URL

· Content

· Meta Description

If you’ve included your keyword in all of these places, you’ll get an 
SEO green light.

Green light means go!
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Step 7:

Publish and share!

Bonus:
Here are some bonus tips to ensure your blog post is optimized to its max potential:

· Use your target keyword more than once.

· Incorporate your target keyword into your URL.

· Include an image that has your target keyword in the “alt text.”

· Pin that image as the “featured image.”

· Link to other blog posts on your site and/or link to other influencers’ content (they 
will get a pingback to notify them that their content is being shared).

· Apply relevant tags and categories to your post.

· If you can, use your target keyword in a heading somewhere in your post.

So I’m not an SEO expert or web development guru, but with a little research and help 
from a plug-in, I can optimize my blog posts with the big guns. 
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Monthly Favs

Every month I like to collect some of my favorite links and tools 
to help take your marketing efforts to the next level. Here are 
my monthly favs.

Notablist – Search engine of over 4 million newsletters for design 
inspiration

DoSocial – New tools to manage and automate social media activity

SocialSearch – service that monitors your competitors and sends 
daily email of potential customers

Spruce – Tool that makes designing a WordPress customer site a 
snap

Keeping – Tool that allows you to use you and your team to use 
your current Gmail account as a help desk

Keywordini – Free tool for conducting keyword research now that 
related searches is going away

Wideo – Drag and drop animated movie maker

Buffer for Video – the folks at Buffer now allow you to upload and 
schedule videos to social streams

Notable – great tool for giving and getting feedback on web pages

Scaling WordPress for Higher Traffic – free eBoook from WPEngine to 
help developers with high traffic sites

Get Your First Million Visitors – 16 traffic building lessons from pros 
doing it

TweetLead – tool that makes one click sign up inside of Twitter 
possible
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The Duct Tape Marketing System

Online Optimization. If this content interested you, I urge you to join our exciting new 
online program and community, 

Marketing System. 

When I created the Duct Tape Marketing System, I sought out to impact as many 

lessons and modules of the Duct Tape Marketing System so you can install it in your 
business. In addition, you will have access to: 

· Exclusive live webinars  - Every month, John Jantsch will cover the latest in 
marketing trends to keep you up to date and earning the most business possible.

· Access to a vast network of business owners just like you – An exclusive 
network and community designed to keep you focused and accountable on your 
business marketing goals.

 

this opportunity. For more information, visit www.ducttapemarketingsystem.com.  

Keynotes Consultants | Eman Bu-Rashid
Mobile (+973) 3699 9917, Email eman@keynotesbh.com, www.keynotesbh.com

http://ducttapemarketing.com
http://facebook.com/ducttapemarketing
http://twitter.com/ducttape 
www.ducttapemarketingsystem.com
http://ducttapemarketingsystem.com/
http://www.keynotesbh.com/

